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A GENERAL
OVERVIEW

Population size36.91 million in 2020

GDP per capita$3009.24 (current USD) in 2020
GDP$112.8 billion (current USD) in 2020

GDP growth rate:7.1% in 2020 against 2.48% in 2019
Inflation rate: 0.7% in 2020 (consumer prices)

Overall Context

Morocco has a stable monarchy. In 2017, social tensions were
high because of great inequality, youth unemployment, urban
rural divides and poor access to health care, but the situation
began to calm down with increased social spending and the
launch of a londerm development plan.

Unemployment rate:10.15% of totalabourforce in The Moroccan economy was hit hard by the CGMD

2020 (modelled ILO estimate)

Youth unemployment rate22.29% of totalabourforce
aged 1524 in 2019 (modelled ILO estimate)

Female unemployment rate10.47% of femalé&bour
force in 2019 (modelled ILO estimate)
Femalelabour force participation rate:21.59% of
female population aged 15+ in 2019 (modelled ILO
estimate)

Rank in the Global Gender Gap Indéx4 out of 156
countries (2021)*

Source:

World Development Indicators (WH)ast Updated: 07/21/2021 (https://databank.worldbank.org/source/wedevelopment

indicators)

F22NIR 902y2YA0O C2NHzyQa Df26lf DSYRSNI DI L) -getledgapdéport202m 6 K
*The countries at the bottom of the ranking have a greater gender gap

pandemic, experiencing a 7% GDP contraction in 2020. As a
result of the fiscal stimulus, budget deficits reached 7.6% of GD
in 2020. Meanwhile, in response to the pandemic, the
government has approved a law that sets in motion the
universalisatiorof social protection systems for the entire
population. An economic rebound is now underway, with a
positive growth rate of 1% in 2021, driven by an increase in
agricultural added value (of 20.5%) resulting from abundant
rainfall; however, tourism, a relatively large sector,
underperformed in 2021, especially in light of the spread of
emergent COVHR9 variants (World Bank, 2021)
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Key CCI Figures
In Morocco

Morocco is a country with a rich and diverse cultural background. Amongst the
O2dzy  NBE QA& ydzYSNRdza KAAG2NRAO aAirdsSasz wlko
in June 2012, whilst the Ministry of Youth, Culture and Communication (MCJS, for its
initials in French) has classified 216 historical sites and monuments.

Given the demographic structure of the country, especially the large andfastng
youth population (70% of the population is currently under 30), creative industries are
expected to thrive, as young people are both the main producers and consumers of
creative goods and services.

The public budget for culture has increased in recent years, For the year 2021, the
operating budget of the culture department of the MCJS amounts to nedgly

million, compared t&40.6 million in 2020, of which oveR5 million euros was
allocated to staff expenses and arouati7 million dedicated to material and
miscellaneous expenses. The investment budget amounted toegdemillion for the
year 2021, an increase of 45.45% compared to 2020.

1SourceAzdemet al. (2022) p.43, with the exchange rate of 0.@9dr 1 DH ’ ‘ = Cﬁfyﬁgh@ Ko;—iqr;dchiu Vintcm/egzo64
Wi unesco.org/en/documents,

bo{/


https://whc.unesco.org/en/documents/132064

Key CCI Figurél's
In Morocco (Continued)

There are a number of definitions for CCl in the literature. In this report, we adopt a broad definition inspired '

Arts & Culture
different sources, which classifies the CClI into 3 main groups: Arts and Culture, Media, and Design. CU(';UF?' Heritage
astronomy
Visual Arts
) _ ' _ ' N Performing Arts
The Moroccan Federation of Cultural and Creative Industries (FICC), established in 2017, has specific Leisure éﬁ F}ecreation
rafts
identified 8 key Cultural and Creative Industries (CCI) in Morocco:
() Publishing and booksellers
() Audiovisual
W Cinema Design
Softv»fa.re
() Visual and graphic arts Advertising
Architecture
() Performing and choreographic arts Interior Design
) ] Graphic Design
() Music and live performance Fashion e
() Cultural institutions and multidisciplinary spaces
() Eventorganisatiorand communication Source: Own elatoration

The FICC is actively engaged in mainstreaming CCI in Morocco. An example of their effortovgas tbetion

of the 1stAssisesles IndustrieCulturelleset Créativesin partnership with the Ministry of Youth, Culture and

Communication in October 2019.

2 Amongst numerous CCI classifications available in the literature, we are mainly inspired by the ones of UN (EY, 2008, UK (DC
2019), Singapore (ERST, 2002) and the European Commission (EC, 2010)

Media
Publishing
TV & Radio

Digital Media
Film & Video
Music
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Key CCI Figures
In Morocco (Continued)

The traditional cultural sectors include historical heritage and handicrafts, both strong drivers for the
G2dzNAaY AYRdAzZZAONBI YR ¢gKAOK ONARy3a Of2aS (2 wmH
cultural heritage is a significant asset. The Archaeological Sitelabilisis the most visited site, with
approximately 300,000 visitors per year and a reported revenue of areR@adnillion in 2018. The
Moroccan Museum Foundation manages 14 of the country's private and public museums, with 80
being privately owned, the most popular of which is Majorelle MuséhMimistry in charge of Tourism
Handicraft & Social Economy).

The Handicraft sector is a very important one in the country, with a global volugig®billion and

1.2 million jobs related to the sectéiThe Ministry in charge of Handicrafts (which also covers the
tourism and social economy sectors) has developed a National Label for Handicraft to preserve and
guarantee the quality of goods. This Label aims to preserve values (authenticity/ancestral knowledge,
child protection, 'gender' approach) and safeguard the professional environment (sustainable
development and environmental protection, working conditions, security for the customer, quality and
excellence). Since 2015, Regional Handicrafts Development Plans (PDRA) have also been developec
order to link public policies to regional and local realities and contribute to territorial development
dynamics.

3 Source: Ministry in charge of Tourism Handicraft & Social Economy www.mtataes.gov.ma



