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A GENERAL
OVERVIEW

Population size36.91 million in 2020

GDP per capita$3009.24 (current USD) in 2020
GDP$112.8 billion (current USD) in 2020

GDP growth rate:7.1% in 2020 against 2.48% in 2019
Inflation rate: 0.7% in 2020 (consumer prices)

Overall Context

Morocco has a stable monarchy. In 2017, social tensions were
high because of great inequality, youth unemployment, urban
rural divides and poor access to health care, but the situation
began to calm down with increased social spending and the
launch of a londerm development plan.

Unemployment rate:10.15% of totalabourforce in The Moroccan economy was hit hard by the CGMD

2020 (modelled ILO estimate)

Youth unemployment rate22.29% of totalabourforce
aged 1524 in 2019 (modelled ILO estimate)

Female unemployment rate10.47% of femalé&bour
force in 2019 (modelled ILO estimate)
Femalelabour force participation rate:21.59% of
female population aged 15+ in 2019 (modelled ILO
estimate)

Rank in the Global Gender Gap Indéx4 out of 156
countries (2021)*

Source:

World Development Indicators (WH)ast Updated: 07/21/2021 (https://databank.worldbank.org/source/wedevelopment

indicators)

F22NIR 902y2YA0O C2NHzyQa Df26lf DSYRSNI DI L) -getledgapdéport202m 6 K
*The countries at the bottom of the ranking have a greater gender gap

pandemic, experiencing a 7% GDP contraction in 2020. As a
result of the fiscal stimulus, budget deficits reached 7.6% of GD
in 2020. Meanwhile, in response to the pandemic, the
government has approved a law that sets in motion the
universalisatiorof social protection systems for the entire
population. An economic rebound is now underway, with a
positive growth rate of 1% in 2021, driven by an increase in
agricultural added value (of 20.5%) resulting from abundant
rainfall; however, tourism, a relatively large sector,
underperformed in 2021, especially in light of the spread of
emergent COVHR9 variants (World Bank, 2021)
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Key CCI Figures
In Morocco

Morocco is a country with a rich and diverse cultural background. Amongst the
O2dzy  NBE QA& ydzYSNRdza KAAG2NRAO aAirdsSasz wlko
in June 2012, whilst the Ministry of Youth, Culture and Communication (MCJS, for its
initials in French) has classified 216 historical sites and monuments.

Given the demographic structure of the country, especially the large andfastng
youth population (70% of the population is currently under 30), creative industries are
expected to thrive, as young people are both the main producers and consumers of
creative goods and services.

The public budget for culture has increased in recent years, For the year 2021, the
operating budget of the culture department of the MCJS amounts to nedgly

million, compared t&40.6 million in 2020, of which oveR5 million euros was
allocated to staff expenses and arouati7 million dedicated to material and
miscellaneous expenses. The investment budget amounted toegdemillion for the
year 2021, an increase of 45.45% compared to 2020.

1SourceAzdemet al. (2022) p.43, with the exchange rate of 0.@9dr 1 DH ’ ‘ = Cﬁfyﬁgh@ Ko;—iqr;dchiu Vintcm/egzo64
Wi unesco.org/en/documents,

bo{/


https://whc.unesco.org/en/documents/132064

Key CCI Figurél's
In Morocco (Continued)

There are a number of definitions for CCl in the literature. In this report, we adopt a broad definition inspired '

Arts & Culture
different sources, which classifies the CClI into 3 main groups: Arts and Culture, Media, and Design. CU(';UF?' Heritage
astronomy
Visual Arts
) _ ' _ ' N Performing Arts
The Moroccan Federation of Cultural and Creative Industries (FICC), established in 2017, has specific Leisure éﬁ F}ecreation
rafts
identified 8 key Cultural and Creative Industries (CCI) in Morocco:
() Publishing and booksellers
() Audiovisual
W Cinema Design
Softv»fa.re
() Visual and graphic arts Advertising
Architecture
() Performing and choreographic arts Interior Design
) ] Graphic Design
() Music and live performance Fashion e
() Cultural institutions and multidisciplinary spaces
() Eventorganisatiorand communication Source: Own elatoration

The FICC is actively engaged in mainstreaming CCI in Morocco. An example of their effortovgas tbetion

of the 1stAssisesles IndustrieCulturelleset Créativesin partnership with the Ministry of Youth, Culture and

Communication in October 2019.

2 Amongst numerous CCI classifications available in the literature, we are mainly inspired by the ones of UN (EY, 2008, UK (DC
2019), Singapore (ERST, 2002) and the European Commission (EC, 2010)

Media
Publishing
TV & Radio

Digital Media
Film & Video
Music
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Key CCI Figures
In Morocco (Continued)

The traditional cultural sectors include historical heritage and handicrafts, both strong drivers for the
G2dzNAaY AYRdAzZZAONBI YR ¢gKAOK ONARy3a Of2aS (2 wmH
cultural heritage is a significant asset. The Archaeological Sitelabilisis the most visited site, with
approximately 300,000 visitors per year and a reported revenue of areR@adnillion in 2018. The
Moroccan Museum Foundation manages 14 of the country's private and public museums, with 80
being privately owned, the most popular of which is Majorelle MuséhMimistry in charge of Tourism
Handicraft & Social Economy).

The Handicraft sector is a very important one in the country, with a global volugig®billion and

1.2 million jobs related to the sectéiThe Ministry in charge of Handicrafts (which also covers the
tourism and social economy sectors) has developed a National Label for Handicraft to preserve and
guarantee the quality of goods. This Label aims to preserve values (authenticity/ancestral knowledge,
child protection, 'gender' approach) and safeguard the professional environment (sustainable
development and environmental protection, working conditions, security for the customer, quality and
excellence). Since 2015, Regional Handicrafts Development Plans (PDRA) have also been developec
order to link public policies to regional and local realities and contribute to territorial development
dynamics.

3 Source: Ministry in charge of Tourism Handicraft & Social Economy www.mtataes.gov.ma




Marakeshinternational Film Festival
https:// www.vimooz.con201! 7/03/2017—mat’(echintemational—film-

festivatcancelled/
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Key CCI Figures
In Morocco (Continued)

CCl public policies place increasing weight on innovation, inclusiveness and, more generally, on r

emerging and promising CCI, such as the film industry, the music industry, digital arts and creatio
interactive and VR narrations, video games, as well as digital heritage and museum management®

The film industry is certainly amongst the most promising and advanced of the emerging CClI in
Morocco. Over 15 major film festivals have begganisedn the country. Beyond doubt, the most
important one is the Marrakech International Film Festival (https://www.festivalmarrakech.info/en/)
created in 2001, which saw the participation of pivotal figures in the global movie industry (such &
Francis Ford Coppola, Martin Scorsese, Robert De Niro and Agnés Varda). According to a 2019
Cinematographic Report (produced by the Moroccan Cinematographic Centre), a total budget of ¢
to €70 million has been invested by foreign productions shot in Morocco. The country owns 6 maj
film studios, making it a fullifledged film destination. Various institutions and training courses -
dedicated to audiovisual and film professions have started to emerge to promote youth creativity in
this sector. There are 3 major film schools (Rabat, MarrakeclOalaglzazatg in addition to Masters
programmesand academic training curricuggpecialisingn audiovisual professions. A total of 18
national feature films were produced in 2015, 16 of which were 100% nationally produced (The
UNESCO Institute for Statistics, UIS).
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Key CCI Figures
In Morocco (Continued)

a2zNRrpO0O0O2Qa YSRAI YINJSG I O02dzyiSR F2
a 4% increase from 2014. Print and TV each represents 30% of this market
but, unlike TV, which grew by 7% between 2014 to 2018, the print sector
share shrunk by 3%. Digital media was subject to the highest growth

ipe de Casablanca

(19%). Meanwhile, the share of physical music and physical games have
shrunk by 5% (Arab Media Outlook 262®18).

.‘Pmucmve

AND "
: - : L COURRGEODS
The CCI were severely hit by the COMALzrisis. According to estimations
by the FICC, the overall loss associated to the pandem&Cl rosé¢o 2

billion dirhams (roughlg187 million¥, 1100 CCI companies saw their

ME
ATHAN DEW
Jon PRESENTS

business decrease by 70&hd many initiatives androgrammesstopped
their activities. With the overall impact, it is estimated there is a loss of E SEs
close toe200 million Azdemet al., 2022).

cH
AFILMBY Y NABIL AYOUC!

NO ONE
s BORN A MARTYR

4 https:// aujourdhui.mdeconomiécovid-19-voicice-que-proposela-federation-desindustriesculturelleset-creativesficc




_|_

CCI Creative Goods Exports 2015

Art crafts

20 8%

Exports of Morocco " 1 s

/- 1% Design
1%

$220.2M CCl = Newmedia
Exports in = Performing art
_ . 2015 Publishi
According to the UNCTAD dataset on creative = Publishing
AYRAZZGNASE oO0!b/ ¢! 55 HaMyOX az2NROO2Qa ST »2NI3 T = Visual arts
creative industries reached $220.2 million USD in \ .
73%

2015; 73% of these exports were in design, whilst 15%
were art crafts and 8% visual arts. On the other hand, Soureer UNCIAD global database on creative cconomy

u .K.S ONB FGADS )\.de.za u NRA S .alQ A Y L2 NI a %H)%COI'(?CI Fréd%’f)erjfo?ma?n%é o do
million USD in 2015, representing a significant deficit (in million USD)

Ay (KS O2dzyiUNEBQ&a ol ftlyOS 27 GNl%-OORS F2NJ ONBI 0A QGBS "AYyRdza G NA Sa
and indicating a higher national demand than supply 1000

for creative goods. __—
500 /’/'

0

2002 06 2007 2008 2009 2010 2011 2012 2013 2014 2015
-500 V\/

-1000

e EXPOItS == |mports

Balance of Trade

Source: UNCTAD global database on creative economy




CULTURANFRASTRUCTURE

Theatre Royal Marrakech Cultural Centre M BAB Mediatequede Tétouane
arzaman.co. ,

aroc.orgtetouan/mediatheques

Muséede Marakesh Théatre Mohammed VI Oujda Casablanca, Morocco
i

© milosk50

royatmarrakecl m.conen/cultural-center-m-bab-marrakechmoroccof

i

https:// commons.wikimedia.oriki/ File:Musee_marrakech.jpg?uselafig

80 Museums* 69 Theaters 31 Cinemas 1 Opera House** 24 Cultural houses 640 Libraries***

Numbers up to the end of 2020, naxhaustive list based on inputs provided by CREACT4MED Technical Experts for Morocceeaiesk veebsite of the Ministry of
Youth, Culture and Communication, and Med Culture report (http://www.medculture.eu/fr/country/infographics/morocco.html)

*Morocco has 15 public museums

%%

FF a2NR0O02Qa FANRG hLISNl} K2dzaS>X hLISN}Y w2eélf Rdz al NPOX gAtf 6S Ayl dzaAdzN» 6SR a
*** Qut of the 640 Moroccan libraries, 350 are officially managed by the Ministry of Youth, Culture and Communication f&soieo®t al. 2022, p. 106)




Government

Private Sector

MAIN CCI ACTORS

CCI Ecosystem

Associations & NGOs

Academia
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Governmental P

Actors EINIE

Various gvernmententities have been promoting CCI, including:

w aAyYAAUGNR 2F 2dziKZ [/ dzf GdzNB | yR [/ 2YYdzy f“*

w aAyYyAAaOGNR 2F LYRdZAGNES ¢N)} RSXI DNBSY | ¥R
wMinistry in charge of Tourism Handicraft & Social Economy (https://mtataes.gov.ma/fr/)
w ¢! a? L [Cdisseentrale deGarantie-CCG (https://www.tamwilcom.ma/)

w h GtMordccan Office for Vocational Training (https://www.ofppt.ma/)

w [/ SGmémigraphiqudlarocain (https://www.ccm.ma/)
wFondationNationaledesMusées(http://fnrm.ma/)

w alN2O ta9 OKIGLEAYKKYFNROLIYS®I2PDYI KO
w az2NROOlIY CSRSNJI AREDIC Zhips:fwaénv.fédicsd) L y Rdza G
w wWSIA2Yy I Ly Géuaassh yhtips:aGayliinvtest.con/y

@w brdA2ylLt /2dzyOAf 2F a2NROOIY [LanguBsitedaS 3
CultureMarocaine

We did not observe any systematic coordination between these actors to further develop ¢




Private +
(g
S eCDr ACtO rS C Incubators and suppoxrganisationsncluding but not limited to:

w [ FIFEOG2NER OKGUILBAYKKGGGDE | &0 NI

/] £ dzZaGSNI { 2T ANB OKOUOLIYKKGE G GDPOFE dz
3 LYLI OG [0 OKGUOLIWYKKAYLI OGf Il ol ¥F
such as:

A v A p B . wResegtEntregrendreMarocv(h;t%s://w.reseauentreprendre.orgmarod)

w CSRSNIUAZY 27T [ dzt G BEG whichlisyalRart/ N§ F UA @ L!Rdzau a
¢ CGEN (httos:// offrffederat orielles/federat wStartUpMaroc (https://www.gartupmaroc.ord)
0 (https://cgem.mal/fr/federationssectorielles/federation Jfdza G SNI aSyl N} oOKGGLIYKKOf dza G § NI

desindustriesculturelleset-creatives-ficc---2009/ - .o N oy

) Ww 9yl Oludza 6 KU emajacéxorgh) ¢ 6 Sy | Ou dza
wBidaya(https://www.bidaya.io/)
w 9YRSIF@2dzN) 6 KGGLIAYKkKSYRSI @2 N2 NH

O9YSNAAY3I .dzaAySaa 7Tl Od2NE . A o
@ ya .daiysaa : w a2NRBOOFY /SYGNB T2NJ Lyy 2qCIBE 2 v
(https://www.emergingbusinessfactory.com/) :
(https://www.mcise.org/)

I NNJ { SOK LYGSNYyFdAzylt FAtY S a( | §
@ a { y u Y y wK ustgrgF%I%I (https://www.cfcim.org/kluster)

wHSever(https://www.hseven.co/)
wCEED Morocco (httpsdéedglobal.orgmorocco/) has partnered with USAIL
to provide the learning and support needed for entrepreneurship to continu

Private sector CCI actors include artists, designers, architects and
other individual creative workers, as well as suppganisations

wRésealEntreprendreMaroc (https://www.reseaud
entreprendre.org/maroc/)

(https:/lwww.festivalmarrakech.info/en/)
w CS RS NITethhdogiad® Ay T 2¢MFEBL(A 2 v
https://www.apebi.org.ma/)

to develop in Morocco.

We did not observe any systematic coordination between these actors to further develop CCI.

5The global Moroccan Business Confederation: Confédération Générale Marocaine des Entreprises, CGEM ; https://www.cgem.ma/
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https://www.reseau/
https://www.reseau/

Associations_l_
& NGOs

Associations & civil societyganisationsactive in CClI include but are not limited to:

w az2ZNROOlIY ! aa20AF0A2Y GAMED/MhtpsBundManfeSvileha) 2 F [ A BS { K24 a

w ¢KS I L.! C2dzyRIiGA2Y OKIOUGLIAYKKGGGDPT2YRIGAZ2YKAOLF ®YIl k0 dMKdaOK 41| &
NOFLINRE FA G Faa20A1F0A2Y g2NJAy3 G261 NRa (0KS RS@OSt2LIYSyid 27F OdzZ (dz2NB
wDrosos~oundation (https://drosos.org/en/about/#morocco)

w ! N} 6 aSRAIFI [0 OKOGULIYKKGSGIDI N 0OYSRALFEI 0P2NHKDO

w / 2yySOl L ydndektinstiniteSma)o K 0 G LJA Y K K

w ! N} 6 Cdzy R 7T 2 ABAC (Rtipsithwiv.gr&bcultudeturio duty s

w | aa 2Radinedhttp/Hivww.racinesaisbl.orden)

An interactive platform for mapping of the cultural industries and actors has been developgeachesAssociation:

https://www.artmap.ma/fr/

The following internationabrganisationsare particularly active on the ground:

UNIDO; UNESCO; French Development Agency (AFD); French Institute in Morocco-Bvalisala Federation in Morocco; GIZ Momcc
We did not observe any systematic coordination between these actors to further develop CCI.

14



+
Academia @

The following institutions are active in the C@Gltbe educational level:
w 9 G@périburdet Q! dzR ABRSAW Maizskéch (https://esavmarrakech.com/)
wUniversitéEuromedde Fésq¢ UEMF (http://www.ueuromed.org/)
A Ecole du Digital et de Q L y (i SAttificielBSEDIBA S
(https://lueuromed.org/en/etablissement/ecolelingenieriedigitale-et-dintelligence
artificielle-eidia)
A EcoleR QI NI K &t ded6sigaANADU
w az2KFYYSR = ! YAGSNEAGE OKOUGLINKKGOGHDPAzZYp ©F O
w | Faaly LL !YAGSNEAGe 2F /laloflyOl oK(GUOL
w OdfayfUniversity (https://uit.ac.ma/)
wlscaFilm School (https://www.isca.ma/)

We did not observe any systematic coordination between these actors to further develop CCI.

15



GOVERNMENTAL INITIATIVE§ T0
PROMOTE CCI

Morocco has made the Cultural and Creative Industry a national priority, with the first
governmental session dedicated to CCI in October 2019. The creation of the FICC was a
signal for the CCI private sector in Morocco and an illustration of the willingneys¢ogise
0KS RAFFSNBY (G LINAGFGS LI IF@SNBR Ay GKS aSsSd
Government. In response to the negative impact of the C&@Ipandemic on CCI, the FICC
signed a framework agreement in early January 2021 with the Ministry of Youth, Culture a
Communication, the Ministry of the Economy, Finance and Administrative Reform and the

Ministry of Labourand Professional Integration. The measures revolve around 4 strategic
axes:

w LINBASNIAY3I SYLX 28YSyidsX 0KNRdAZAK d200S LI &
w LRadLRyAy3d GKS LI e&YSyd 2F az20Aalft 02yl
supplements over the same period;

w SEUGSYRAY3 GKS NBndhedxydanel fLAINAIZTRE yFRR NJ a |
w S$ad0lo0ftAAKAYI | Y2NI G2NAdzy 2y GKS NBLI &
March 31st 2021, without penalties
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GOVERNMENTAL INITIATIVES TO
PROMOTE CCI (CONTINUED)

In June 2020, the Ministry of Youth, Culture and Communication launched
an exceptional supporogrammefor cultural players. The publishing

sector has benefitted from a budget of over 9 million dirhams, theatres from
over 19 million dirhams, visual arts from over 3 million dirhams and music
and choreography from 14 million dirham&szflemet al. 2022)

On January 27th 2022, a partnership agreement was signed between the
Ministry of Youth, Culture and Communication and the Federation of
Creative and Cultural Industries (FICC) in order to go further into the
dynamics and structuring of the CCI in the fields of art and publishing, as
well as associations and businesses, with a view to mitigating the-socio |
economic impact of the state of health emergericy. https://fr-hespress-corﬂ45484'e-ministere:de'a-cu'tureet—la—ficc—ioignef;ﬂeursefforts-pour-'e-

B .d(i/eloppementdela—creauvne.html

6 For more information about this program visit: http://www.mincom.gov.ma/programexeeptionnelde-soutien2020-a-culture/ 17
7 https://www.maroc.ma/fr/actualites/signaturerabat-dune-conventionde-cooperatiorpour-le-developpemenidesindustries



PROMOTE CCI (CONTINUED)

Legally, an artist's statusnscognisedy law number 729, of June 19th 2003. From this,
artists can obtain a professional card and are required to sign a contract with their employer.

The Act provides access to social safety nets (healthcare coverage, for instance) through a
national mutual insurance scheme. The Act also provides public administration employees wh
carry out artistic work with up to 15 days of special leave every 6 months. (Gruber, 2019).

There is status for sefmployed workers, from which many artists and CCI workers can benefit,| ‘
with relatively low levels of associated taxes (1.5% of annual revenue). Cultural workers can a!
potentially benefit from areas dedicated to the Social and Solidarity Economy (SSE).

Furthermore, in February 2021, the establishment of a legal framework for crowdfunding
became part of the government's integrated approach to supporting economic and social
development, as well ashannellingcollective savings towards new opportunities. There are
many other government initiatives to facilitate entrepreneurial access to finance, such as
TARWIR, ILAYKI and INTELAKA, to name a few.

18



Intellectual
Property Rights (IPR)

Patent Filings(Residentplus

Creative industries, by their nature, rely heavily upon intellectual property (IP). Morocco joined Abroad, IncludingRegiona)

the World Intellectual Propert@rganisatiofWIPO) in 1971 and, as an active member, has 400

developed 166 Heelated laws and signed 46 treaties. 350
300

Morocco currently runs 2 IP offices: 250

® /[ 2LRNAIKG hFFAOS 2F a2NRO0OO2 6KGGLEYKKOYREDGYT K

w az2ZNRBOOlFY LYRZBGNAIE yR /2YYSNDAFE tNRBLSNLHE hFFAOS odhatlL/ 0 Ki
50

The number of patent filings, as a proxy for innovation (and creativity), has risen since the 0

beginning of the 2010s, reaching a peak in 2014 and remaining stable even throughout the q,o”\’@@@\”b q/Q,\?‘ @”o) @“’b q,o“? @”oo @“’O) q,o'&

COVIBEL9 pandemic.

Source.: WIPO statistics database. Last updated: January 2021
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Media Art Morocco
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The AlRawabetproject

funded by the United States Department of Middle East Partnership Initiative (MEPI), in coordination with
the Near East Foundation (NEF), this project is aimed at strengthening the entrepreneurial ecosystem by
connecting business development service providers and incubators and strengthening their capacity to
meet the needs of businesses.

ThinkTanger

Financed by the Dorosos foundation, this project aims to develop the creativity of young people from
difficult neighbourhoods by involving them in a process that makes use of urban space.

Afrique Créative

Financed by thé\genceFrancaise d®éveloppement | C5 0 X CcéativeNsarjintathation

programmeA y p ! FNRAOIY O2dzy i NASAY . dzNJ Ayl Cl aCeéativéa 2 NI
addresses operators who combine creativity and entrepreneurial spirit, in ord@atomisetheir

potential in terms of job creation and economic growth.

Media Art Morocco

The overall objective of Media Art Morocco is to provide a modern education platform through which the
youth community of Marrakech and southern Morocco can learn to develop their skills -@xpedssion.
By theDorosodoundation and Arab Media Lab.

Nonexhaustive list, based on inputs provided by CREACT4MED Technical Experts for Morocco
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MICRO-FOLIE
CASABLANCA

AROLIND ,—ils
CULTURE §

Micro-Folieprogramme

The MicreFolieprogrammeis a cultural and digital space within the French Institute in Morocco. It
includes Fak abs, digital laboratories that are located in the French Institutes of Morocco, as well as
Digital Museums in partnership with several international institutions.

In 2019, the French Institute in Morocco published a mapping of CCI in the digital sector in Morocco, to
contribute to the development of training, creation and entrepreneurship in the field of digital CCI. This
mapping is part of a broader process of structuring prafessionalisinghese ecosystems and
consolidating economic and creative exchanges between France, Morocco and Africa.

Bibliotobiss

Launched by the French Institute in MorocBibliotobissoffers a 50m2 container equipped with a library
and heavily media focused, with a digital museum with TVs, video consoles, tablets with access to the
Micro-Folies, virtual reality headsets, as well as a sound systemgamisemini-concerts and a projection
system to make outdoor movies. The space is mobile and reaches most remote regions.

All around Culture

Cofunded by the European Union, this project provides support to cultural institutions, initiatives and
individuals to strengthen their capacities and increase their reach through funding, knowledge exchange
and networking opportunities.

Nonexhaustive list, based on inputs provided by CREACT4MED Technical Experts for Morocco
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CHALLENGES#¥PORTUNITIES @

Challenges:

Amongst the challenges raised by the different players in the sector, the following are the most frequently mentioned:

A

To o

o Do o

Although the FICC has developed a definition for CCl, this definition has not been officially adopted at the nationalre\aia
IS not collected in a systematic way
There is adckof coordination among key stakeholders and between existing initiatives to build synergy
There is por awareness of the huge potential of CCI to generate value, as culture is oftemopolisedby other sectors and is not
regarded as a viable economic activity by itself, leading to:

0 Low commitment amongst actors to create a true CCl ecosystem

0 Reluctance of young people to pursue a career in CCl
IPR is weak: low awareness of the importance of IP filings and an absence of adequate protection from copyright violation
There is adckof public policies and regulatory legislation to support CCl
There is a lack of skilled professionals in technical areas of CCl, such as audiovisual or editing, and a lack of culagatsweho
cancommercialiseand distribute cultural goods and services
Absence of professional training to operate cultural infrastructures (theatre, opera, ...) and to enable the ecosystemertwoi#
professionalism in culture




CHALLENGESX¥’PORTUNITIES @

Opportunities:

Aa2NRPOO2Qa NAOK Odzf GdzNF f KSNAGF3IS yR Ada @2dzy3a FyR @Ao NI
goods/servicespresent enormous opportunities for the CCI in Morocco.
A The prospects for economic policies after COMI®will create new opportunities for the CCIl. One example is the

Investment Strategic Fund awaiting a forthcoming announcement by His Majesty King Mohammed VI, which can
potentially benefit CCI.

A The consensus is that the pe&OVIB19 economy will be shaped by three main pillars: 1) the care and safety economy,
which aims to secure more inclusive, equitable and sustainable development through education, health and food security;

2) the green economy; and 3) the digital economy. CCI plays an important role in all of these pillars. They can, therefore, b

both the backbone of the posCOVIB19 new economic model, as well as being tools and instruments laid out for these
three pillars.
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&2 POLICY
¥ RECOMENDATIONS

Consolidate the Strengthen the regulatory  Invest in raising awareness:

institutional framework: frameworks:

A Coordinate and involve CCI A Takea global and integrated A.dAfR (GKS aLJzfAO 2
stakeholders in the decisiemaking approach to the CClI sector. through institutional
process of public policies related to A Pay pecialattention to areas programmesof education and
their sector. such as intellectual property communication amongst

A Increase the territorial dimension of protection, data protection young people and parents.
the overall CCl governansgstem, in and the persistence of A Provide trainingprogrammes
order to link the elaboration and informality within the CCI. in the necessary technical
implementation of public policies to A Provide specific allocations to areas of CCI to enhance the
on-the-ground regional realities. This the sector within the different guality of production, as well
should be facilitated by the overall incentive mechanisms and as training in the domain of
strategy in Morocco for advanced instruments dedicated to cultural management.
regionalisation SMEs, startsipsand A Increase support to CClI

A Coordinate, through the FICC, the vocational trainingespecially institutions, foundations and
various private sector initiatives, in for young people, in order to stakeholders, with the aim of
order to consolidate publiprivate increase job opportunities. opening new horizons for
collaboration. The industrial strategy young people.

in Morocco is built around
ecosystems that are supported by
proactive incentive and support
instruments and are resulsriented.
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