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1. Introduction

The role of the tourism sector worldwide, and specifically at the level of the

Mediterranean region, is indisputable.

In 2019, there were almost 1.500 million international arrivals in the world,
with a sustained growth of the last 10 years. This activity generated 1.7 trillion
US dollars, being the 3rd export item and representing 50%of the exports of
some emerging countries. According to the latest available data, the
tourism sector represents about 10%of GDP worldwide (direct, indirect,
and induced impacts). Besides, the tourism sector generates 1 out of 11 jobs
worldwide, a high percentage of these jobs are covered by women and
young people. All of the mentioned above makes tourism a key economic

sector in many world economies, and even more so in emerging countries.

In the Mediterranean region, the number of international arrivals reached
406 million travellers, which indicates that more than 28% of world
international arrivals choose the Mediterranean to travel. More so, the
region has experienced an average growth ratio of 4.8%in the last 10 years.
On average, tourism contributes about 15.31% of the GDP in the
Mediterranean countries, which highlights the importance that the tourism

sector has in the economies of the region.

Unfortunately, the consequences of the global pandemic caused by the
COVID-19, which began in 2020, seriously affected the tourism sector
worldwide. Reducing activity to a minimum and dramatically impacting the

development and evolution of companies, jobs, and tourist destinations.

Regardless of the consequences that this pandemic is provoking, due to the
important contribution of the sector in the economies of the region, both
negative and positive, the most important institutions worldwide identify
the development of Sustainable Tourism as the only opportunity that the
tourism sector has to recover from the current situation and ensure its future

viability.
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On the other hand, there is an upward trend of tourists interested in
minimizing their impact on the environment demanding initiatives and

sustainable management of the tourist destinations they visit.

This study aims to analyse the current state of sustainable tourism in
Mediterranean countries, study the possibilities for improvement and
provide recommendations for public and private entities to position the
Sustainable Tourism Destination of the Mediterranean. Moreover, this study
makes a review of the organisations and initiatives that are available and
summaries the good practices that destinations and companies that are

committed to sustainability are implementing.
1.1 Objectives

This study has been elaborated by the Official Chamber of Commerce,
Industry, Navigation and Services of Malaga, as an affiliate member of the
EBSOMED project (Enhancing Business Support Organizations and Business
Networks in the Southern Neighborhood), within the framework of the

FEUROPAID program co-financed by the European Commission.
a) EBSOMED Project

This 4-year project (2018-2022) aims to stimulate the Mediterranean
business ecosystem, promote inclusive economic development, and boost
investment and job creation through the strengthening of Business Support
Organizations (BSOs) in neighboring countries of the South of the
Mediterranean.

More specifically, EBSOMED will improve the management capacity of
business support organizations (BSOs) in the Euro-Mediterranean area by

improving services for SMEs.

The objectives of EBSOMED are:
0 Optimize the performance and competitiveness of business support
organizations in the Euro-Mediterranean region by improving the

services offered to their members.
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0 Revitalize business networks by establishing regional platforms and
promoting new bilateral and multilateral partnerships between the
EEs of the North and those of the Southern Mediterranean.

0 Develop aregional strategy and action plans around high added value

and employment generating sectors of activity.

(@4

Strengthen the Institutional Association between the European Union
and the neighboring countries of the southern Mediterranean and
consolidate the South-South Cooperation Mechanisms.

0 Improve the image of the Southern Mediterranean countries through
a more structured public-private partnership and the dissemination of

good practices in the region.

O«

Increase trade and stimulate investment in the Mediterranean region.

O«

Guarantee the viability of EU-funded projects through greater
visibility and synergy with regional and national cooperation

initiatives.

b) Study objectives

This study aims to analyse the importance and evolution of tourism
worldwide, and specifically in the Mediterranean region, highlighting the
relevance of the tourism sector in each of the countries, as well as the
current situation in each of them concerning the implementation of
sustainable tourism and the Sustainable Development Goals (SDGs).

It also aspires to present the tools that destinations, institutions, and
companies in the Mediterranean region have at their disposal to develop
sustainable management of tourist destinations.

Finally, the study includes a series of recommendations and conclusions
aimed at tourism institutions, destinations, and companies in the
Mediterranean region to build a sustainable Mediterranean tourist

destination.

1.2 Methodology

To carry out an exhaustive analysis of Sustainable Tourism in the

Mediterranean, several sources of important value have been used. On the

6
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one hand, the information provided by institutions and official bodies that
generate information on tourism in general, and on sustainable tourism in
particular, including the World Tourism Organisation (WTO), the
Organisation for Economic Cooperation and Development (OECD), the
Sustainable Development Solutions Network (SDSN), the European

Commission and official national sources of the countries under this study.

Also, the information provided by the panel of Mediterranean experts
meeting at the Sector Alliance Committee: “Towards an action plan on
sustainable tourism for the Mediterranean in the post-COVID context”, held
on 17 December 2020 in the framework of the EBSOMED project has been
also taken into consideration.

Moreover, the results of the survey carried out by the Association of
Mediterranean Chambers of Commerce and Industry (ASCAME) on the
current tourism situation in the Mediterranean countries, as well as the
measures being taken by the countries in response to the pandemic, and the
tourism and sustainable tourism policies being developed in the countries of
the region were also reflected in this study.

Consequently, all this information has been analysed to present a series of
recommendations and conclusions that the Mediterranean countries should

work on to make the Mediterranean a sustainable tourist destination.

1.3 Definition of Sustainable Tourism

In 1995, UNESCO, the World Tourism Organisation, and other international
organisations organised the first International Summit on Sustainable
Tourism, during which the World Charter for Sustainable Tourism was

approved. This document introduced the model of sustainable tourism.

According to the World Tourism Organisation, Sustainable Tourism is
defined as "Tourism that takes full account of current and future
economic, social and environmental impacts to meet the needs of

visitors, the industry, the environment, and host communities”.
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Sustainable tourism is not a segment of tourism nor a multi-segment
typology of tourism. Sustainable management practices can be applied in
all types of destinations, mature or emerging, as well as in all types of
tourism segments. The pillars of sustainable tourism are the following:

Environmental Aspect, Socio-cultural Aspect, and Economic Aspect.

Among the positive effects of the development of sustainable tourism, there
are economic impacts such as increased employment and income, public
and private investments; environmental impacts such as greater
environmental awareness, the fight against pollution, or the need to
conserve natural areas; and finally, social impacts such as the generation of
employment, infrastructures or improvements aimed at tourism that benefit

the local population or the valuation of local culture and craftsmanship.

In the contrasts, tourism can also generate negative effects, including
economic impacts such as inflation, unequal working conditions, unbalanced
income distribution, environmental impacts such as the destruction of
natural areas, air, water, and soil pollution, or the impact on the landscape
and, finally, social impacts such as the loss of culture and traditions, drastic
changes in the local population, or the overexploitation of cultural and

natural resources.

Sustainable destination management involves maximising the positive
economic, social and environmental effects, and minimising the negative
effects derived from the possible excess of tourists in certain parts of
countries or regions, or at certain times of the year, to generate
comprehensive sustainable growth, both for the industry and the

environment.

With the lessons learned from the establishment of the Millennium
Development Goals (MDGs), approved in 2000, in 2015 the United Nations
approved the 2030 Agenda for Sustainable Development and with it, the
Sustainable Development Goals (SDGs), a framework composed of 17 goals

and 169 targets, through which states, civil society, and the private sector
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can guide and measure their contributions to sustainable development until
2030.

The Sustainable Development Goals of the 2030 Agenda for Sustainable
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The new development agenda is the most ambitious to date as its 17
Goals aim to eradicate poverty, protect the planet, and ensure equality
and prosperity for all.

To establish a baseline diagnosis, as well as to be able to monitor progress
towards the SDGs, a system of indicators was created to link the goals and
targets.

It is observed that the evolution in the achievement of the SDGs, measured
by the SGD Index, from 2015 to 2019, has been uneven among the different
regions of the world, as shown in the following graph (the degree of
fulfilment of the SDGs in each country will be analysed further on in this
study):
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The Covid-19 crisis should not dismantle the SDG efforts and momentum
that have taken place since their adoption in 2015
Progress on the SDG Index by region (2015-2019)

m Change since 2015 & 506 Index Score 2020
Left axis Right axis

15 --
Change S0G Index
since 2015 Score 2020
(in p.p) LA
05 ....

East and South World Sub-Saharan  Eastern Europe Middle East and OECD Oceania Latin America
Asia Africa and Central  MNorth Africa and the
Asia Caribbean

Source: Sachs et al 2020, See section 2 for mare details.

Source: The Sustainable Development Goals and COVID-19. Sustainable Development
Report 2020

Also, as the table below shows, the achievement of the SDGs differs

according to the level of income of the countries:
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Tourism, as indicated above, due to its size, growth, potential for job
creation, exchange, impacts, etc., is one of the most dynamic and far-
reaching sectors and can make a decisive contribution to the achievement of
the SDGs. Likewise, the development of certain SDGs can contribute to the

improvement of sustainable tourism destinations.

As analysed in the following table, the tourism sector can contribute directly
or indirectly to each of the 17 Sustainable Development Goals (SDGs). Not
only that, but it also appears in the Targets of the following goals: Goal &:
Decent Work and Economic Growth, Goal 12: Responsible Consumption and

Production, and Goal 14: Marine Life.

Besides, the tourism sector, to comply with the 2030 Agenda and the SDGs,
involves all stakeholders: tourism destinations that must work on the
integration of the SDGs, companies and entities, research centres, as well as

tourists and citizens on the commitment to sustainability.

In the table below there is a detailed explanation of the 17 Sustainable
Development Goals, the contribution that the tourism sector can make to
each of them, as well as some practices that companies and/or destinations
can implement concerning these goals. This analysis tries to illustrate the

applicability that tourism can bring to the different SDGs.

R ;o EBS@NMED
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SDG Objective -
Sustainable

Development Agenda
2030

Tourism's contribution to each SDG

Practices in each SDG of the

Tourism Sector

SDG 1. End poverty in all its

forms everywhere

Due to its growth and contribution, tourism
is well positioned to foster economic
growth and development at all levels and to
provide income through job creation,
especially in developing countries. But
attention to the negative effects of possible

Decent working conditions for
employees throughout the value
chain.

Training and recruitment in local
communities

socio-economic  shocks need to Dbe | Equality policies in the company
maintained.
SDG 2. End hunger, achieve | Tourism should promote sustainable | Collaborative projects focused on

food security and

improved nutrition and

agriculture and use of local products.

developing local economies
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promote sustainable

agriculture

Avoid substitution of land for tourism use, to
prevent the excessive increase of prices
related to agricultural products.

Decent working conditions for
employees throughout the value
chain.

Equality policies in the company

SDG 3. Ensure healthy lives
and promote well-being for

all at all ages

The development of tourism often leads to
the establishment of health structures in
destinations, but also brings with it the
danger of resource scarcity or changing
lifestyles.

Promote the development of the
places where the company
operates.

Promote awareness among
travellers and tourists

Establish health and safety
measures

SDG 4. Ensure inclusive,
equitable and quality
education and promote
lifelong learning

opportunities for all

The development of sustainable tourism
requires the capacitation of all the actors
involved in sustainable practices.

Tourism can provide incentives to invest in
education and training of citizens.

Cooperation projects focused on
the development of local
economies.

Management models and good
business practices

Capacity building in sustainability
practices.

SDG 5. Achieve gender
equality and empower all

women and girls

Tourism has a high percentage of women
employees and entrepreneurs and is an
important tool for empowerment. But it
should be an objective to strengthen
women's leadership and participation in
decision-making.

Promote the development of the
places where the company
operates.

Equality policies in the company

SDG 6. Ensure availability
and sustainable
management of water and

sanitation for all

Tourism can play a crucial role in achieving
responsible access to water resources but
at the same time, the tourist competes with
local communities for the availability of this
resource and it can be a determining factor
in water pollution.

Sustainable water management in
the management of the company,
avoiding pollution

Sustainable management and
protection of marine and coastal
habitats.

SDG 7. Ensure access to
affordable, reliable,
sustainable and modern

energy for all

Tourismis a sector that requires substantial
energy consumption and it can contribute
to ensuring and promoting universal access
to clean, smart and modern energy services
by improving efficiency and substantially
increasing the use of renewable sources..

Establish energy saving and
efficiency measures in the
company's activities.

Implement management systems
certified according to international
standards.

SDG 8. Promote sustained,
inclusive and sustainable
economic growth, full and
productive employment

and decent work for all

Tourism can be a powerful tool to achieve
prosperity and reduce inequality if it
involves the local population and all key
actors. The problem can arise in the quality
of the jobs created and the distribution of
the wealth generated at the destination
level.

Decent working conditions for
employees along the value chain

Encourage recruitment and training
of employees, especially young
people, from local communities.

Promote social responsibility in the
supply chain.
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Development of a company code of
ethics

SDG 9.Build resilient
infrastructure, promote
inclusive and sustainable
industrialization and foster

innovation

Tourism must put at the service of local
communities its capacity to attract
resources for the realisation of structures
and infrastructures at the disposal of
tourists and residents. But such projects
need to be planned and implemented given
priority to the local communities’ welfare.

Invest in facilities, technology and
transport that benefit tourists and
locals.

Integrate people with disabilities by
removing barriers.

SDG 10. Reduce inequality
within and among

countries

The elimination of barriers to achieve
inclusion by incorporating equality criteria
in all its aspects and promoting new forms
of tourism with a vision of social
guarantees.

Cooperation projects focused on
the development of local
economies.

Provide decent working conditions

SDG 11. Make cities and
human settlements
inclusive, safe, resilient and

sustainable

This can have a double impact on the
sustainability of cities and communities. On
the one hand, tourism can be a motivation
for public entities to invest in structures and
infrastructure, but on the other hand, the
increasing population  fluctuation can
accelerate the problems that crowded
cities have to deal with.

Invest in facilities, technology and
transport that benefit tourists and
locals alike.

Include the use of new technologies

Integrate policies and measure to
include people with disabilities

SDG 12. Ensure sustainable
consumption and

production patterns

Promote a swift from a tourism based on
consumption to satisfy needs, to tourism
based on experiences through relationships
and interaction with the local communities
and other non-material products.
Cooperate with producers to strengthen
local and sustainable production of goods
and services and assure dignified working
conditions, and redistribution of wealth.

Promote awareness among
travellers to turn sustainability into
a value attribute in the choice of
destination.

Raise awareness of responsible
production and consumption
patterns.

SDG 13. Take urgent action
to combat climate change

and its impacts

Tourism contributes to climate change as
the sector is highly dependent on and
affected by energy consumption and in
particular energy from fossil fuels. Tourism
plays a leading role in the global response
to climate change.

Manage sustainably and protect
habitats

Implement internationally
recognised and certified
management systems.

SDG 14. Conserve and
sustainably use the oceans,
seas and marine resources
for sustainable

development

The tourism sector is highly dependent on
the health of marine ecosystems, and the
development of tourism, in turn, has an
ecological impact on coasts. Tourism
development in marine destinations should
be a part of integrated coastal zone
management in order to help conserve and
preserve ecosystems.

Manage habitats in a sustainable
way ensuring its protection in the
long term

Implement internationally certified
management systems

Actions aimed at tourists and locals
to raise environmental awareness.
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SDG 15. Protect, restore
and promote sustainable
use of terrestrial
ecosystems, sustainably
manage forests, combat
desertification, and halt
and reverse land
degradation and halt

biodiversity loss

Nature-based tourism has grown the most
in recent years. Tourism development has
negative impacts through habitat
destruction and pollution of various kinds.
Therefore, in tourism, strategies and
measures concerning the prevention of
negative impacts especially in relation to
waste and destruction of the ecosystem |,
conservation and restoration should be
adopted.

Measures aimed at tourists and
locals to raise environmental
awareness

Promote awareness among
travellers to make sustainability a
valuable attribute in the choice of
destination.

SDG 16. Promote peaceful
and inclusive societies for
sustainable development,
provide access to justice

for all and build effective,
accountable and inclusive

institutions at all levels

Mainly due to the diversity of interests of
governments, companies and population,
sustainable tourism actions must be framed
within a model of participatory, inclusive
and sustainable governance of the
destination; and promotion of the culture of
peace and intercultural dialogue in the
destinations.

Develop a company code of ethics

Decent working conditions for
employees throughout the value
chain.

ODS 17. Strengthen the
means of implementation
and revitalize the global
partnership for sustainable

development

Tourism, thanks to its cross-sectoral nature,
can strengthen public-private partnerships
and involve multiple stakeholders in order
to contribute to the SDGs. Building alliances

for tourism sustainability between
territories and destinations, aimed at
revitalising the Global Partnership for

Sustainable Development, is the guideline
in the development of this objective.

Create public-private partnerships
with society, universities, the public
sector and companies to carry out
projects that contribute to the
development of sustainable tourism

Source: Own elaboration based on "The tourism sector and the Sustainable Development Goals” and

Guide to Sustainable Tourism. Challenges for the tourism sector in the face of the 2030 Agenda”.

About the analysis of tourism activity and its

relationship with the

Sustainable Development Goals, and according to the study "Guide to

Sustainable Tourism. Challenges for the tourism sector in the face of the

2030 Agenda”, the following conclusions stand out:

- The tourism development model based mainly on increasing the

number of tourists and revenues is not contributing to the shift

towards sustainability and

Development Goals.

the achievement of

the Sustainable

- Besides, the development of the current unsustainable tourism model

in many countries means that the greater the tourism development,

14
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the greater the impact on the biodiversity of the forest, terrestrial and
marine ecosystems.

- Countries that implement real environmental sustainability policies for
their territory show a higher degree of compliance with the SDGs. In
this sense, the Goals of responsible consumption (SDG 12), climate
action (SDG 13), conservation of terrestrial ecosystems (SDG 15), and
partnerships to implement the 2030 Agenda (SDG 17) are shown to be
the SDGs that contribute most to the sustainability of tourism
destinations.

- Finally, the analyses show that the fact that a country is committed to
the development of measures to improve safety (SDG 16), equality
(SDG 10), and infrastructure (SDG 9) directly influences the attraction
of a greater number of tourists and, therefore, an increase in the

revenue generated by this activity.

UNWTO  Secretary-General Zurab  Pololikashvili  recently  stated:
"Sustainability must no longer be a niche in tourism, but must be the new
norm in every segment of the sector. It is one of the core elements of
our Global Guidelines to restart tourism. It is in our hands to transform
tourism and to transform this pandemic into a turning point for

sustainability.”

1.4 Sustainable Development Goals in the Mediterranean region

This section shows in a series of graphs and images the situation in which
each of the countries that conform to the Mediterranean region finds itself,

in terms of the level of compliance with the Sustainable Development Goals
(SDGs).

In this way, it is possible to visualise both the progress that has been made
and in which greater efforts have been made, as well as the challenges and

aspects in which there is room for improvement.

The graph below shows the ranking of the countries according to the score
obtained in the SDG INDEX Score, which is an index that indicates the
degree of compliance with the SDGs by the countries. While it is true that

15
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the countries on the northern shore of the Mediterranean engage better
positions in this ranking (France, Croatia, Spain, Italy, Serbia, Cyprus,
Bulgaria, Greece, Bosnia & Herzegovina), the countries on the southern
shore are not far behind and obtained very good scores (Algeria, Tunisiq,

Morocco, Egypt, etc.):

Table 2
The 2020 50G Index scores

Rank Country Scare Rank Country Score
Miri 1 Sweden B47 42 Greee 743
! T 2 Denmark 4.6 44  Luxembourg 743
3 Finland 82.3 45  Uruguay 743
tl(\(\ 4 France 811 46  Ecuador 743
5 Germany 0.8 47 Ukrzine 742
[ Morway 0.8 48 China 739
7 Austria a0.7 49  Vietnam 738
8 Czech Republic a0.6 50  Bosniaand Herzegovina 735
] Metherlands and 51 Argentina 732
' 10  Estonia 80.1 52 Kyrgyz Republic 730
11 Belgium 80.0 53  Brazl 727
12 Slovenia 79.3 24 Azerbaijan 726
. 13 United Kingdom 79.8 55  Cuba 726
.' I 14 Ireland 79.4 56 Algeria 723
15 Switzerdand 79.4 57  Russian Federation 718
16 Mew Zzaland 79.2 58  Georgia 719
17 Japan 79.2 59 lran, Islamic Rep. T8
18 Belarus 78.3 60 Malaysia 718
19 Croatia 784 &1 Peru 718
20 Korea, Rep. 783 62  Morth Macedonia 714
Fa | Canada 782 63 Tunisia 74
22 Spain 781 64 Morocoo 73
23 Poland 781 65  Kazakhstan 7
24 Latvia 77 66  Uzbekistan 7.0
25 Portugal 776 67  Colombiz 709
26  lceland 775 68  Albania 708
27 Slovak Republic 775 69 Mexico 0.4
28 Chile 774 70 Turkey 703
29 Hungary 773 il United ArabEmirates 703
30 haly 77.0 72 Montenegro 70.2
31 United States 76.4 72 Dominican Republic 702
32 Mala T6.0 4 Fiji 69.9
33 Serbia 752 75 Armenia 69.9
/\/ 34 Cyprus 75.2 76 Oman 60.7
‘ ' 35 CostaRica 75.1 77 ElSalvader 696
I 36  Lithuania 75.0 78 Tajikistan 604
37 Australia 7449 79 Bolivia 69.3
38 Romania 744 80  Bhutan fi9.3
39 Bulgaria 743 2 Panama 60.2
& 40 lsrael 746 82  Bahrain GEE
41 Thailand 745 83  Egypt, Arab Rep. 68.8
42  Moldova 744 B4 Jamaica GE.7
26 | Sustainable Development Report 2020 £} The Sustainable Development Goals and Cavid-19

Source: The Sustainable Development Goals and COVID-19. Sustainable Development
Report 2020
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Ramk Country Score Rank Country Score
85  Micaragua 68.7 126  Syrian Arab Republic 503 o
86  Suriname 684 127  Senegal 583 ‘ = ’
ar Barbados 683 128  Céte d'Iwoire 579 w
88  BruneiDarussalam 68.2 128 The Gambia 575
a9 Jordan 68.1 130 Mauritania 5.7
o0 Paraguay 67.7 131  Tanzania 56.6
91 Maldives 67.6 132  Rwanda BE6 F éﬁ
92  CaboVerde 67.2 133 Cameroon 56.5 n
93 Singapore G7.0 134  Pakistan 56.2
94  Srilanka 66.9 135  Congo, Rep. 552
a5 Lebanon 66.7 13&  Ethiopia 552
96  Mepal 659 137 Burkina Faso 552 (.m
a7 Sawdi Arabia G5.8 138  Djibouti 546
98  Trinidad and Tobago 65.8 139  Afghanistan 54.2
99  Philippines 65.5 140  Mozambigue 54.1
100 Ghana 654 141 Lesotho 54.0 9
101  Indonesia 653 142  Uganda 535
102 Belize 65.1 143 Burundi 5315
103 Qatar G4.7 144  Eswatini 534
104 Myanmar 64.6 145  Benin 533
105  Honduras 4.4 146 Comoros 531 —_—==
106 Cambodia 644 147 Togo 537 m
107  Mongolia 64.0 148  Zambia 527
108 Mauritius 63.8B 149  Angola 526
109 Bangladesh 635 150  Guinaa 515
10 South Africa £14 151 Vemen, Rep. 523 ‘*’"‘
111 Gabon 63.4 152 Malawi 52.2 1 -
112 Kuwait 63.1 153 Siema Leone 51.9 —
113 Irag 63.1 154  Haiti 5.7
114 Turkmenistan 63.0 155  Papua Mew Guinea 5.7
115 S3o Tomné and Principe 626 156 Mali 514 y
116 LacPDR 62.1 157 Miger 50.1 _ﬁ
117 India 61.9 158 Dem. Rep. Congo 40.7
118 Venszuela, RB 61.7 158 Sudan 40.6
119 Mamibia 61.6 160  Migeria 40.3
120 Guatemala 61.5 161  Madagascar 401
121  Botswana 61.5 162  Liberia 47.1
122 Vanuatu 60.9 163 Somalia 46.2
123 Kenya 60.2 164 Chad 43.3
124 Guyana £a.7 165 South Sudan 437
125  Zimbabwe 505 166  Central African Republic  33.5
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Below, we can see a table with a comparison of the degree of compliance
with the 17 SDGs by world region, as well as the evolution and trends

experienced by each region:

Figure 12
2020 5DG dashboards (levels and trends) by United Nations sub-regions and Income groups
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Resource: The Sustainable Development Goals and COVID-19. Sustainable Development
Report 2020

In Eastern Europe and Central Asia region, major advances have been made
on goals 1 and 8, poverty eradication and sustained economic growth
respectively. Significant progress has also been made on goals 3,5, 6,7, 9,
13 and 16.

The Middle East and North Africa region has performed very well in terms of
meeting goal 7, access to affordable, reliable, sustainable and modern

enerqgy. It has also performed positively on goals 2, 3, 6,8, 8, 9 and 135.

Concerning the OECD countries, it is worth saying that goals 1, 4 and 9 are

currently being met, with significant progress on goals 3, 4, 6 and 8.

The graph below shows the degree of compliance with each SDG by country,

with those belonging to the Mediterranean region indicated in yellow.
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Within this block of Mediterranean countries belonging to the OECD, we can
observe the significant improvements achieved by France, Greece, Italy
and Spain (each of these countries has 4 indicators in green and most of
them in progress) in the fulfilment of the Sustainable Development Goals, as
well as the notable gains that Turkey has been experiencing (with several

indicators in progress).

Figura 14
2020 S0G dashboards {levels and trends) for OECD countries
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About the Mediterranean countries in Eastern Europe and Central Asia bloc,
there has been a significant improvement in terms of objectives 1 and 8,
although there are also other objectives with a good upward trend. These
countries are Albania, Bosnia & Herzegovina, Bulgaria, Croatia, Cyprus,

Montenegro and Serbia.

Figure 15
2020 5DG dashboards (levels and trends) for Eastern Europe and Central Asia
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Source: Sustainable Development Report 2020.

Finally, regarding the Mediterranean countries in the Middle East and North
Africa reqgion, i.e. Algeria, Egypt, Jordan, Lebanon, Libya, Morocco, Syria
and Tunisia, it is worth highlighting the significant progress made by most
of them, but especially in terms of eradication of poverty, goal number 1.
They also have a significant overall positive evolution in the fulfilment of
goals 3,4, 6 and 7.
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Figure 17
2020 504G dashboards levels and trends) for the Middle East and Narth Africa
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2. COVID-19 situation

COVID-19 is an infectious disease caused by the coronavirus, which first
outbreak burst in Wuhan, Chinag, in December 2019. The World Health
Organization (WHO) declared COVID-19 as an international public health
emergency on 31 January 2020 and a pandemic on 11 March 2020. At
present, COVID-19 affects many countries around the world with 96 million
cases and more than two million deaths being reported by 20 January 2021.
Unfortunately, the tourism sector is one of the sectors most affected by
the COVID-19 pandemic, turning 2020 into the worst year ever recorded in
the history of tourism, mainly due to travel restrictions, low travel confidence

of tourists and the global struggle to contain the COVID-19 virus.

According to the information provided by the World Tourism Organization
(UNWTO), destinations received 1.000 million fewer international
tourists in 2020, compared to the same period in 2019, when 1.459 million
international tourists were received. This has resulted in a loss of USD 1.3
billion in export earnings from international tourism. According to the United
Nations, 100 to 120 million direct jobs are at risk, mainly in small and medium-
sized enterprises.

Under these conditions, global tourism will have fallen back to levels 30

years ago, losing more than 2%of global GDP by 2019.

According to data provided by the European Commission, this decline in
tourism in 2020 will generate significant losses of income: 85%for the hotel
sector, 85%for tour operators, 85%for long-distance trains and 90% for
cruises and airlines. Besides, we must also bear in mind thatin many
countries there is a business network around the tourism sector that is
not part of these sectors, such as tour guides, transport, culture, leisure
activities, crafts, etc., which will also be severely affected.

Global international arrivals fell by 74%by 2020, with the percentage decline
differing from region to region depending mainly on the level of travel

restrictions, the evolution of demand and the pandemic situation.
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Change (%) 2020, by reg

gion
-10% -69%
-15% -15%

Source: World Tourism Organization

The following table analyses data on decreases in international tourist
arrivals in most countries in the Mediterranean region, from January to
October 2020, compared to 2019 (data provided by the World Tourism

Organisation).

(Increase or Decrease in %9 January - October 2020 with
regard to 2019

COUNTRIE | Ja | Fe | Ma [Apr | Ma | Ju [Jul|Aug | Sep | Oc | Tota

S n b r y n t t I
ALBANIA 19 14 -66 | -97 -96 -72 | -67 | -63 -36 -47 -60
ALGERIA
BOSNIA 24 | -7 | -77 |-100 | -100 | -95 | -94 | -88 | -88 | -88 | -84

HERZEGOVINA

BULGARIA 9 5 -44 | -89 | -87 -75 | -66 | -68 -56 -45 -61
CYPRUS 4 0] -67 | -100 | -100 | -98& [ -88 | -81 -83 -84
CROATIA 2 1 -81 | -100 | -98 -76 | -51 -53 -862 | -90 -67

23



EBSOMED

* * funded by the
My EUROPEAN UNION

ICING BUSINESS SUPPORT ORG

EGYPT 10 | 6 |-64 |-100]|-100 |-100[-93| -82 -69
FRANCE
GREECE 20 | 25 | -47 | -96 | -98 | -94 | -85 | -73 | -74 -77
ITALY 4 | -8 |-83]-90| -84 | -72|-55]| -45 | -47 -57
JORDAN 12 12
LEBANON -27 | -30 | -80 |-100 | -98 71
LIBYA
MOROCCO
MONTENEGRO | 4 | 12 | -67 [-100 [ -100 | -95 | -93 | -81 | -81 | -92 | -84
SERBIA 29 | 14 | -66 | -99 | -98 | -87 |-89| -87 | -83 | -75 | -75
SPAIN -1 1 | -64 [-100|-100 | -98 | -75 | -76 | -87 | -87 | -76
SYRIA 4 | 5 |-62]-99|-99 | -97 | -97 | -98 -74
TUNISIA 10 | 10 |-60 |-100]| -99 | -98 |-83| -89 | -85 | -90 | -77
TURKEY 6 | 4 |-68]-99|-99 | 96 |-86| -71 | 59 | -59 | -72

Source: prepared by the authors UNWTO data

As the table above shows, the plunge in tourism caused by the pandemic
is enormous. All countries in the Mediterranean region have suffered a
drastic reduction in international tourist arrivals during April and May, with
a decrease of at least 89%compared to the previous year. In many of these
countries, the decrease in total (100%decrease compared to arrivals in 2019)
as is the case of Bosnia & Herzegovina, Cyprus, Croatia, Egypt, Spain,

Lebanon, Montenegro and Tunisia.
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Concerning the evolution in July and August, in the height of the summer
season, the decrease in arrivals is a little less marked, but still very serious,
reaching levels of 80%decrease in general terms. Specifically, the country
with the smallest decrease in tourist arrivalsin July was Croatia, with 51%less
than in July of the previous year, while ltaly was the country with the smallest

decrease in August, with 45%less than the previous year.

As will be further analysed, the tourism sector contributes significantly to
GDP growth in the economies of the countries of the Mediterranean region
(see section 3.2 of this document), reaching and exceeding 20%in many of
them. This fact explains the serious negative consequences that the crisis
derived from the pandemic may have on employment and economic

growth in the different countries of the region.

Despite the evolution of the pandemic at the global level, during 2020, there
have been attempts of recovery in the sector. Certain markets have tried
to boost recovery through domestic tourism. According to IATA, domestic
trafficin China returned almost to normal levelsin October, while Japan and
Brazil saw solid improvements, and Russia’'s domestic tourism remained
more resilient than most markets. In contrast, domestic air traffic remained

particularly weak in the United States and Australia.

At the beginning of November 2020, 118 destinations (54%of all destinations
worldwide) closed fully or partially their borders (161 destinations on 1
September). Of these 118 destinations, 59 destinations completely closed
their borders for international tourism and 59 destinations have partially
closed their borders. Of these 118 destinations:

- 4 destinations belong to Europe (7%of destinations in Europe).

- 13 destinations belong to Africa (25%of the destinations in Africa)

- 5 destinations belong to the Middle East (38%o0f destinations in the Middle
East).

On the other hand, at the beginning of November 2020, 152 destinations (70%

of global destinations) lessened their restrictions to facilitate international
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tourism (with an increase of 37 destinations since September). Of these 152

destinations:

- 49 destinations belong to Europe (91%o0f destinations in Europe), with an

increase of 44 destinations since 1 September.

- 40 destinations belong to Africa (75%of destinations in Africa), with an

increase of 14 destinations compared to 1 September.

- 8 destinations from the Middle East (62%of destinations from the Middle

East), with an increase of three destinations compared to September 2020.

Figure 6 - Category of travel restrictions by destinations that have eased COVID-19 related travel
restrictions
* Nogative PCR test (43%)
= Pactial opening of borders (37%)
* Destinabon-specific travel restnctions (7T%)
» Quarantine (6%) Destinations
* Visa measure (3%)

AR COVID-19 travel res¥ictions Iifted (3%)

Other measures (1%)

Source: World Tourism Organization

Figure 1 - Destinations that have eased COVID-19 related travel restrictions
as of 1 November 2020

B COVID-19 Travel restrictions eased
. COVID-19 Trave! restrictions not eased

Source: World Tourism Organization
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Of course, the destinations which lessened their restrictions or which closed
their borders totally or partially have varied in recent months, and will
continue to do so, depending on the evolution of the pandemic in their

countries and neighbouring countries.

Also, more and more destinations have introduced PCR testing as a
security measure on arrival at airports. In fact, as of 1 November 2020, 58%
of destinations worldwide require PCR testing. Moreover, destinations value
the implementation of travel facilitation measures, such as a possible
"COVID passport”.

Given that each country applied different border control policies against the
spread of the pandemic, some uncertainty and insecurity was generated,
which aggravated the drop in travel even more, as it complicated the travel

process and penalised the few tourists who might be willing to travel.

In response to this lack of information, several private initiatives were
launched, creating interactive maps to consult travel restrictions, thus
providing information to international tourists and boosting decision-

making.

In this regard, the World Tourism Organisation details the health and
hygiene measures implemented in each of the countries at the following link:

hitps://www.unwto.org/covid-19-measures-to-support-travel-tourism.

The European Commission has also  made available a  tool,
hitps://reopen.europa.eu/en, which provides an overview of the health
situation in European countries and allows monitoring the evolution of the
coronavirus situation in each country and provides information on the

various restrictions in force.

Concerning the coordination of countries in terms of border control, during
January 2021, the Global Crisis Committee for Tourism created by the
UNWTO held its first meeting to make progress in the reactivation of
tourism, through the integration of vaccines, safe travel and boosting the

confidence of the tourism sector.
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This Committee has highlighted the importance of advancing cooperation
on vaccination certificates to ensure the implementation of common and

digital travel documents, protocols and principles.

The Committee’s own Technical Group together with other working groups
from other bodies are working to ensure that governments implement the

measures and that they are enforced at all levels.

The Committee also called for support for the OECD initiative to create a
harmonised border control system. This system would be developed together

with the World Tourism Organisation and the World Health Organisation.

On the other hand, about the measures that the different governments are
implementing to alleviate the effects of the pandemic, the World Tourism
Organisation details the main monetary, fiscal, employment,
collaboration and sector recovery initiativesthat countries are

developing to «accelerate recovery: https://www.unwto.org/covid-19-

measures-to-support-travel-tourism.

Moreover, considering that air transport is a strategically important
sector in the tourism value chain, as without flights international tourism
is limited to visiting neighbouring countries by land, sea or rail, some
countries have granted state aid to their airlines, such as France with Air

France, Germany with Lufthansa or Italy with Alitalia.

These are some concrete examples of measures taken by some countries in
the Mediterranean area, according to the report "COVID-19 and the

Transformation of Tourism”, published in August 2020 by the United Nations:

Eqypt:it deferred all payments owed by tourist and hotel establishments
and declared that all bazaars and cafes located at archaeological sites were
exempt from paying rent until tourism could return safely. The Central Bank
of Egypt offered tourist facilities funds at low-interest rates, in particular, to
pay staff salaries, and launched a financing initiative to support tourism. In

addition to reducing the interest rate, banks can grant credit facilities with
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a maximum repayment period of two years, as well as a grace period of six

months from the date of granting.

Bulgaria: the government-assisted businesses (hotel establishments, travel
agencies and tour operators, restaurants and fast food shops, among others)

by covering insurance payments owed by employers.

ltaly: the suspension of payment of taxes, social security and social benefits
in the tourism sector was authorised and extended measure to culturadl

enterprises.

Serbia: it announced direct payments to businesses (or a percentage of

salaries) that were forced to close due to the pandemic.

Lebanon: it allowed economic institutions to lend money without interest for

five years to help pay salaries.

Montenegro: it announced that subsidies for April and May salaries would be

granted to tourism entrepreneurs and SMEs (if they apply, tourism

companies will receive subsidies to pay salaries).

Greece: Workers whose contracts are temporarily suspended will receive

compensation and the state will pay for their social and health insurance.

Morocco: there is flexibility about social security contributions, with full
payment obligations to employers being cancelled and the state will cover

70%o0f lost wages for three months to assist part-time workers.

Albania: The Ministry of Tourism and Environment, in collaboration with the
Ministry of Health and Social Protection, prepared a protocol of measures
against COVID-19 during the 2020 season. It aims to regulate the conditions
to be met by tourism enterprises to restart the tourist season and to guide

them and protect staff and visitors.

Algeria: it created a specific monitoring unit for tourism, chaired by the
Director-General of Tourism, which monitors the situation in consultation

with operators and professionals, including employers and trade unions.
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Although indeed, international tourist arrivals fell drastically in 2020,
despite the efforts of the countries receiving tourism, it is also true that

tourists’ travel willingness to travel has been maintained.

As the graph below shows and based on data provided by Google
Trends, there was a large drop in searches for the word "travel” on the
internet coinciding with March 2020, when the pandemic was declared
and confinements began in most countries. However, interest has been
growing since then and a similar trend to that of the previous year 2019

can be observed, especially in July and August 2020.

Interest over time in the search term "Travel”

Source: Google Trends

By contrast, searches for the words "Travel restrictions” have
experienced a large increase during the pandemic, and were not
relevant before 2020. This fact shows the concern and uncertainty that
potential tourists had when it comes to gathering information to travel

safely.
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Interest over time in the search term "Travel restrictions”

Source: Google Trends

2.1 Possible recovery scenarios

The World Tourism Organization expects that the announcement of the
vaccine and the start of the vaccination campaign will gradually increase
consumer confidence. According to a survey also conducted by the
UNWTO for its Panel of Experts, the main barriers to the recovery of
international tourism are travel restrictions (29%, virus containment (19%

and consumer confidence (15%.

In May 2020, the World Tourism Organisation presented three possible
scenarios for the evolution of international tourist arrivals up to October
2020, showing a decline of between 45%and 95%in all three scenarios. The
forecast scenario puts the decline in international tourist arrivals in October
2020 at 83%

With the update of the study, the World Tourism Organisation forecasts
the evolution of international tourist arrivals for the coming years, taking
into account three scenarios,and always considering a gradual
overcoming of the pandemic, the positive effects of the vaccine, greater

tourist confidence and a decrease in restrictions.
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International tourist mrivals: Scenarios for 2021. 2024 (midbons)
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In all three cases, a rebound in global international tourist arrivals is
expected in the second half of 2021, but depending on the scenario, the
1.459 million international tourists of 2019 would be reached between the
end of 2023 and the end of 2024.

UNWTQO's extended scenarios for 2021-2024 indicate that it could take
between two and a half to four years for international tourism to return to
2019 levels. Most experts do not foresee a return to pre-pandemic levels

before 2023 in the long term:

0 1%of people surveyed believe that the number of international arrivals

corresponding to 2019 will be reached in 2021
0 15%0f experts think it will be reached in 2022

0 43%of respondents believe that the level of 2019 international arrivals will

be recoveredin 2023

0 41%believe that the levels of 2019 will not be recovered until 2024 or even

later.
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According to UNWTO experts, the forecast for 2021 compared to 2020 is as

follows:

O«

45%o0f experts foresee a better outlook in 2021 than in 2020

(@4

25%expect similar performance in 2021 as in 2020
0 30%expect a worsening performance in 2021.

Regarding the potential rebound in global tourism activity, UNWTO experts’

expectations worsen compared to their October 2020 forecasts:

0 50%of respondents believe that the rebound will occur in 2022 (compared

to 21%who expressed this in October 2020).

0 50%of experts believe that the rebound may take place in 2021 (compared

to 79%in October 2020).

The new international tourism scenario, following the COVID-19 pandemic,

could present, according to the UNWTO, a series of changes:

Increase in domestic tourism.

O«

O«

QOutdoor experiences, such as nature tourism, rural tourism or road trips.

O«

Security measures and cancellation policies.

O«

Last-minute bookings.

O«

The young tourist segment recovers more easily than mature tourists or

retired tourists.

0 A resurgence of responsible tourism, sustainable tourism.
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2.2 Main Recommendations for Economic Recovery

Besides, the World Tourism Organisation has published a series of
recommendations aimed at helping the tourism sector to recover, which are

gathered into three priorities:

0 Manage the crisis and mitigate the impact by keeping
employment, supporting the self-employed, ensuring liquidity,
promoting skills development and reviewing taxes, fees and
regulations related to travel and tourism.

0 Provide stimulus and accelerate recovery by providing financial

stimulus, with favourable fiscal policies, lifting travel restrictions as

soon as the health emergency allows, making the visa regimes more

flexible, boosting marketing and consumer confidence.

0 Preparing for tomorrow: It calls for greater consideration of
tourism's contribution to the Sustainable Development Agenda and
the strengthening of resilience, learning from the lessons of the

current crisis.

According to the OECD, the survival of companies is at risk without
continued support from governments to try to minimise the loss of tourism
jobs and build a co-ordinated recovery of the tourism sector. Many
countries are also developing measures to build a more resilient tourism
economy after COVID-19. However, thisincludes preparing plans to support
sustainable tourism recovery, promote the digital transition and move to a
greener tourism system, and rethink tourism for the future. Priorities

include:

O«

Restoring traveller confidence.

O«

Support tourism businesses to adapt and survive.

O«

Promote domestic tourism and support the safe return of
international tourism.
0 Providing clear information to travellers and businesses, and

reducing uncertainty (as much as possible).
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(@4

Respond to maintain capacity in the sector and address gaps

in support.

(@4

Strengthen cooperation within and between countries.

Build more resilient and sustainable tourism.

O«

According to the UN, the roadmap for transforming the tourism sector will

have to include five priority areas:

0 Manage the crisis and mitigate socio-economic impacts.

0 Boosting competitiveness and building resilience.

0 Advance in the innovation and digitalisation of the tourism
ecosystem.

0 Promote sustainability and inclusive green growth.

0 Coordination and collaboration to transform tourism and

achieve the SDGs.

According to the Association of Mediterranean Chambers of Commerce
and Industry (ASCAME), the main interlocutor of the private sector in the
Mediterranean, the new development model of the Mediterranean
economies is based on three pillars: Digital Economy, Green Economy and
Blue Economy. Among the most important sectors are logistics and

transport, tourism, textiles, agriculture and food, automobile and health.

The initiatives highlighted in the Recovery Plan for the recovery of the

private tourism sector are:

e

O«

O«
I

(@]
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